
Sebastian Bluhm 
Digital Consultant 

About 
I’m Sebastian Bluhm, a digital consultant based in Berlin. Since 2002, I’ve been involved in delivering 
planning, concepts, and programming for digital projects across Europe on behalf of high-profile 
clients such as Adidas, BMW, DHL, Ergo, Hertha BSC, KPMG, Munich Re, Nivea, Oral-B, OSRAM, 
Seat, Sennheiser and Swiss Re. My main area of expertise lies in managing, supporting, and 
implementing large-scale mobile projects with a focus on boosting sales.  

Services 

Consulting 
My consulting services will help steer your project from the initial idea to final delivery. I am well versed 
in a variety of technologies and processes, and have a thorough understanding of the creative and 
development sides of digital media. These skills allow me to examine your project from multiple 
perspectives and identify problems and opportunities ahead of time. As a digital consultant, I have the 
important task of being the interface between creative and technology teams. 

Concept development 
I design and plan digital brand experiences that focus on the users and their needs. My work in this 
area is heavily influenced by new ideas and a passion for detail. I also simplify complexities, and never 
lose sight of budgets and expenditure. I’m always up to date on new developments, useful 
technology, and the latest trends and innovations. I find inspiration in the lively interactions I have with 
my team and in the international conferences I attend. 

Programming 
I develop native mobile apps for the iOS platform in Objective-C and SWIFT, and can deliver tailored 
solutions in many other programming languages. For these projects, I either work alone or as part of a 
development team. My aim is to create high-grade, quality solutions and maintain them over the long 
term. A number of my apps have won awards. In addition to my iOS-based work, I can also develop 
apps for Android. 



Team 
For complex projects that require a variety of skill sets, I draw on a highly digital, innovative team of 
experts who collaborate extremely well. Together, we fully cover the following fields: strategy, concept, 
text, screen design, technology, consulting, and project management. We operate out of Berlin and 
Munich. 

Get in contact with me… 
… if you need an experienced and professional partner for planning and implementing online and 
mobile projects. I’m passionate about using my skills to help get your plans off the ground. My 
solution-oriented, dedicated approach means I can steer even the most complex project in the right 
direction from the outset. Efficiency and innovation shape everything that I do. If your needs go 
beyond what I offer, the experts in my highly capable team can step in to help deliver everything 
you’re looking for. 

Contact 
Sebastian Bluhm 
Rudolf-Reusch-Straße 23b 
10367 Berlin, Germany 

mail@sebastianbluhm.com 
+49 160 7810808 

 



Hertha BSC – Digital 
Transformation 

Brief 

Average attendance at Hertha BSC’s home 
matches fills only 50,000 of the 75,000 capacity 
at Berlin’s Olympic Stadium. The primary aim is 
to increase ticket sales. The club reports it has 
already “taken many steps” in this regard. And 
the professional management team has not just 
relied on their gut instincts. However, the 
upshot of the unsatisfactory results obtained so 
far is that the root causes of the poor 
attendance numbers must be identified and 
overcome. 

Solution 

This involves getting to know Hertha BSC’s fans 
better and motivating them to attend more 
home games. The means to achieving this: 
digitization. Away from the club’s headquarters 
at Olympic Stadium, a totally new 
entrepreneurial spirit should disrupt established 
thought patterns and processes. What is 
sought is not only access to start-ups and their 
partners but also a vibrant exchange of 
information and ideas with the same. 

Execution 

Far removed from Hertha BSC’s daily 
operations, a digital lab was launched in a start-
up atmosphere teeming with innovative energy 
in order to give new impulses to the club.  

Here regular workshops are held to thrash out 
innovative ideas in a cooperative and 
interdisciplinary environment. After defining the 
essential tasks that must be accomplished, a 
team of specialists is put together to deliver 
feasible results. In just six weeks of agile 

The user journey of a stadium visitor with the target 
audiences’ various pain points

As areas and structures for employees outside of a 
company’s normal operations, digital labs aim to 
generate and validate new innovative ideas for business 
growth and future opportunities.

“Increasing the number of spectators 
is a major goal – and the bar has to be 
set high. Hertha and Berlin are unique. 
We want to fuse together the club and 
the rapidly changing city.“ 
Michael Preetz, managing director of Hertha BSC



development, the specialists map out use 
cases for optimizing sales processes via 
cutting-edge IT and IoT solutions and also work 
on creating new digital products and services 
for Hertha BSC. Trevisto ensures the Hertha 
Lab in Berlin’s Mitte district operates in a way 
that is process-oriented, time-bound, and 
measurable.  

To boost stadium attendance, the Hertha Lab 
focuses its efforts on digital marketing 
measures that promote ticket sales. Key steps 
here include: 

1. Determining the starting point 
2. Seeing everything through the fans’ eyes: 

generating user journeys for all target 
audiences 

3. Defining pain points and transforming these 
into positive stadium experiences through 
measures that can be implemented quickly 

4. Fleshing out a vision and an ideal set of 
goals for Hertha BSC 

5. Prioritizing the measures and preparing a 
road map 

Result 


• Measures for improving stadium attendance 
that can be implemented quickly  

• A groundbreaking vision for Hertha BSC’s 
digital transformation 

• An workable blueprint for Hertha BSC’s 
digital ecosystem 

• An overview of dependencies between all 
measures, a clear prioritization of measures 
and an implementation road map for the 
next several years  

• The positioning of Hertha BSC’s digital 
transformation as a lighthouse project for 
German football 

My role

Consulting, Project Management 

Time frame

August - October 2016 

Client

Trevisto AG 

Sequence, priority, and dependencies of the measures in 
an Eisenhower matrix 

The road map for Hertha BSC’s digital ecosystem



Hertha BSC’s digital ecosystem

Visuals of Hertha BSC’s redesigned app



Munich Re - 360° Risk 
Management App 

Brief 

The environment for insurances companies is 
changing. The Internet of Things (IoT) makes it 
possible to create exciting new apps and new 
company-customer interactions. But which 
ones should we pursue? And how does this 
manifest itself in terms of the future of insurance, 
and how do we get digital natives more 
interested in insurance?   

One thing is clear: The smartphone has 
emerged as the best way to reach people. What 
was wanted was a mobile app that rethinks 
insurance from the customer point of view – and 
that policyholders enjoy and look forward to 
using repeatedly. 

Solution 

An iOS app prototype that shows policyholders 
how to personally manage tomorrow’s risks 
today. The most special feature is that the IoT 
cloud-based app is connected intelligently to 
objects and devices such as smoke detectors, 
water leakage detectors, and window sensors. 
The data collected this way is combined with 
the existing early warning systems of weather 
stations, property management firms and public 
authorities, including the police. In hazardous 
situations such as an impending storm in the 
area, the app sends a warning to the 
smartphone of potentially affected policyholders. 
They can now minimize the risks by, for 
example, closing their windows – the more 
minor risks that remain can be insured less 
expensively.  

What’s more, geofences enable users to define 
which locations should be shared with family 
members and friends. This makes it easy to 
know whether a child has arrived at school. The 
app can also immediately inform you, for 
example, in the event of a fire, whether a family 
member is still in the house. Fast action can 
then be taken. 

To improve day-to-day health, the Apple 
HealthKit was integrated into the prototype in a 
way that allows users to receive customized 
recommendations from health insurance  

companies based on existing data. This allows 
policyholders to minimize and manage their 
individual health risks. 

Result 

Field tests in Düsseldorf, Berlin, Frankfurt, 
Nuremberg, and Abu Dhabi have validated the 
prototype’s effectiveness. It paves the way to a 
new form of interaction with policyholders, one 
that doesn’t include filling out complex 
application forms.  

The situation-based approach to simplifying 
interaction by selecting and aggregating data 
intelligently makes it possible for customers – for 
the first time ever – to unravel the incredibly 
complex web of information about insurance in 
an intuitive and transparent way.  
 
The app enables policyholders to personally and 
specifically manage the daily risks they face. 
This is increasingly expanding into every sphere 
of life. The fully digital and dynamized insurance 
of the future simplifies relationships with 
policyholders, retains them via daily interaction, 
and wins over prospective customers – 
particularly young people. 



My role

Strategic and Conceptual Consulting, 
Development Lead, iOS Programming 

Technology

iOS, SWIFT, Java, Geofences, HealthKit, Nest, 
Wibutler, Bluetooth, Bluethoot Beacons Tracker 

Time frame

February 2016 –July 2016 

Client

Trevisto AG 



Swiss Re 

Brief 

TOPSIM, a TATA Interactive Systems GmbH 
brand, offers corporate strategic planning 
simulations for training and continuing 
education. Currently, around 1,500 of these 
simulations are used in companies and 
institutions for higher education. One of which 
was developed for Swiss RE’s upper 
management. 

My task was to design and programme new 
user interfaces and entry mechanisms for 
simulation. Seminar participants shouldn’t have 
to rely on confusing, hard-to-use software. 
Instead, they should solely concentrate on 
taking decisions in extreme situations, similar to 
in flight simulators. 

Solution 

A general analysis of the initial situation made it 
possible to define the requirements of seminar 
instructors, participants, Swiss RE customers 
and the IT architecture. Doing so also 
established a common project target for all 
participants. After designing all programme user 
interfaces and all new functions, a simple new 
solution was worked out in a workshop with the 
customer. 

Customer feedback and takeaways from past 
situations allowed for software optimisation and 
improvement of the digital Swiss RE training in 
terms of user experience and usability 

Result 

of-the-art touch-optimised app for Windows, 
which is used as a flagship product for TATA 
Interactive Systems GmbH in Hongkong, Zurich 
and Chicago. It enables a new kind of 
interaction in corporate strategic planning 
simulations – seminars – and is more dynamic 
that simulations on a computer. 

Users’ attention is no longer focused on 
complex entry in Excel, but rather on a user-
friendly interface with visually appealing fronts 
that deal exclusively with the content.  

This allows instructors of seminars to 
concentrate fully on transferring knowledge.  

The stable software, modern interface and, in 
particular, intuitive usability underpin the original 
purpose of corporate strategic planning 
simulations: simulating thought-provoking 
developments.  

My role

Consulting, design project management, 
technical project management and coordination 
of client’s service providers, programming, 
prototypes, testing 

Technology

Windows 10, Surface 3 Pro 

Time zframe

March - May 2015 

Client

TATA Interactive Systems GmbH  





Oral-B 

Brief

Via the Oral-B mobile app, P&G (Procter & 
Gamble Service GmbH) uses Bluetooth to 
inform electronic toothbrush users about their 
personal brushing habits. Users and their 
dentists can also draw on info to influence how 
they brush. The 2014 multiple-award-winning 
customer loyalty activities proved to be effective. 
For instance, the average brushing session 
increased from less than 60 seconds to two 
minutes and 16 seconds.  

Based on these findings, the next generation of 
electric toothbrushes should include a dental 
care app 

Solution

In collaboration with Oral-B’s research and 
development department in Kronberg (Germany) 
and the Oral-B concept team in Santa Monica 
(California), a dental care app was designed  
that is closely oriented to the individual needs of 
each user.  

For instance, a dentist can programme longer 
brushing intervals for certain areas of the mouth, 
review the dental status of his or her patients, 
give instructions for brushing techniques and 
recommend products that suit each patient’s 
oral care priorities. 

To uphold the high quality standards and code 
quality of the constantly evolving project, the 
app was adapted to reflect the latest technology 
of the most recent version of iOS. Existing code 
was restructured and reworked according to 
reliability. 

!  

Result

A new generation of products with a solid basis 
for additional beneficial features. This ensures 
that Oral-B will maintain its leading quality of 
innovative toothbrushes – for generations to 
come. 

My role

iOS programming 

Technology

iOS 7-8 

Time frame

2015 

Client

iconmobile GmbH 

Link

Oral-B App - P&G Productions 



BMW Produktargumentation 

Brief 

In the run-up to product launches, BMW 
provides its authorized dealers around the world 
with information about the new models. This is 
to ensure that its communications as a whole is 
optimal, consistent, and sets the brand apart 
from the competition. BMW wanted to move 
from brochures in various languages to an 
innovative solution that provided access to the 
information via Apple iPads and the online BMW 
marketing portal. 

Solution 

BMW’s International Product Argumenter (IPA) – 
a comprehensive, multilingual reference tool for 
BMW dealerships – was digitized using an iPad 
app. This also involved developing a fresh new 
design and an intuitive navigation and user 
experience concept. 
Users can access the app offline and from 
wherever they are. It provides the following 
functions to help with sales pitches: 

• BMW model kiosk system 
• Comprehensive information, and picture and 

video galleries  
• 360° views 
• Interactive competitor and engine 

comparisons 
• Navigation screen for all content and 

hierarchy levels 
• Full-text search 
• Bookmarking 

Special feature: A single CMS for two front-
ends. It contains all the content for product 
pitches, and can display it either for the web or 
an iPad.  

A customized version of the iPad app was 
developed for internal use. By displaying the 
CMS content live, it simplifies content 
management, approval processes, and quality 
assurance. 

The project also involved designing a special 
server infrastructure for the roll-out and 
development process for BMW models. The 
company runs the redesigned and optimized  

processes for up to ten models in ten different 
languages every year  

The iPad app’s technology and content was 
adapted for the International Motor Show in 
2013. Visitors to the BMW stand could use the 
app in their own language to find out about the 
models on display. 

My role

Consulting, Project Management, iOS Concept 
Lead, iOS Programming, Head of Technical 
Process Planning & Infrastructure 

Technology

iOS 6-10, Java, Adobe AEM, HTML 5 

Time frame

2011 - 2016 





Airport Hamburg 

Brief

The website of Germany’s oldest airport had 
grown over time in response to new 
developments at the facility. This type of 
approach often results in a very confusing online 
presence. In this case, the site had too much 
content describing the services provided by the 
various parts of the airport. It was impossible to 
know what information was important and what 
was not. The client wanted to reduce the 
website to the relevant information and make it 
intuitive to use. 

Solution 

A systematic change of PoV: The main 
navigation now works from the perspective of 
visitors to the airport. It intuitively guides users 
through the travel and check-in process, moving 
from the big picture to the small details. All 
content from the old website was reformulated 
and made part of the new story-like concept. 
The website now presents all the relevant 
information clearly and in a narrative format. 

The project began by using Hamburg Airport’s 
brand and strategy to develop goals and 
actions. These were then used as the basis for 
creating a streamlined sitemap, a new design, 
and a modern style guide for the copy. 

Special features: The site offers landing pages 
and specific entry points tailored to different 
target groups and their needs. The responsive 
design adapts the website for use on a wide 
array of devices. 

My role

Consulting, Project Management 

Technology

HTML, CSS, OpenText 

Time frame

2014 

!  
Reusable modules make it possible to create pages on the 
fly. 

�
The narrative format guides users intuitively through 
each page. 





Osram „Light+Building“ 

Brief

Light + Building in Frankfurt is the largest global 
trade fair for the lighting industry. OSRAM sent 
150 employees to the event to tell visitors about 
the company’s activities, expertise and 
products. Everything was to be paperless – all 
relevant documents and content had to be 
provided in exclusively digital form. 

Solution

During the fair, the iPad app Light + Building 
2014 gave visitors a central point of access to 
product information, videos, presentations, and 
product catalogues. The content was translated 
into multiple languages and synchronized on all 
devices via a specially developed CMS. The 
content could be adapted or expanded at any 
time over the course of the event. 

A special feature was the intuitive user interface 
that provided fast access to all documents. The 
content was organized according to the different  
themes of the trade fair, and could be searched 
and sorted by categories. The app could also 
analyze user behavior, filter interests, and 
suggest additional relevant content. 

Bluetooth iBeacons – 21 in all – were installed 
throughout the exhibition stand, allowing the 
visitors’ iPads to figure out their location down 
to the nearest meter. The app would then 
automatically display the appropriate product 
information. 

My role

Consulting, Project Management, Concept 
Lead, iOS Programming, On-Site Support 

Technology

Symphony 2 PHP Framework, iOS7 + 150 
iPads, 21 Bluethooth-Beacons 

Time frame

2014 





Rockwool 

Brief 

Residential property owners who want to 
renovate their buildings are keen to find out how 
much funding they can claim for the project. 
Energy consultants are therefore in contact with 
thousands of builders and property owners. The 
brief here was to produce a useful tool for 
consultants that would also serve as the perfect 
sales pitch for Rockwool. 

!  

Solution  

The Rockwool EinsparRad-Geber is a savings 
guide that gives German property owners an 
initial idea of how they could benefit from 
insulation – e.g., by reducing energy costs, 
complying with legal regulations, and claiming 
funding from Germany’s KfW bank group. The 
tool is a universal app that functions on iPhones 
and iPads. An Android version was also 
developed to cover more devices.  

Special feature: True to the motto “little effort, 
big results,” entering a property owner’s planned 
energy efficiency renovation using the wheels on 
the digital dial couldn’t be easier. The app then 
produces, in next to no time, a PDF containing 
detailed information on the most appropriate 
Rockwool insulation, its energy-saving potential, 
and scope for KfW funding. 

The Rockwool EinsparRad-Geber connects 
energy consultants to their clients, and suggests 
the Rockwool insulation that fits each project 
perfectly – it’s a real win-win situation 

Awards

Gold winner of 2013 Architects’ Darling® Jury 
Award in the “Best Architects App” category 

My role

Consulting, Project Management, Concept, iOS 
Programming 

Technology

iOS, Android 

Time frame

2013 



Curriculum Vitae  

Personal Information  
Sebastian Bluhm 
Rudolf-Reusch-Straße 23b 
10367 Berlin 

Professional Experience  

2002 – heute

Freelance Digital Consultant 
Consulting, Digital Transformation, conceptual, programming, planning, and management services for 
digital projects  

Past clients include  Adidas, BMW, DHL, Ergo, Hertha BSC, KPMG, Munich Re, Nivea, Oral-B, 
OSRAM, Seat, Sennheiser, and Swiss Re 

In collaboration with agencies such as Serviceplan, plan.net, Jung von Matt, Neue Digitale / Razorfish, 
thjnk berlin, Wegewerk, Comspace, Flowmedia, iconmobile, init AG, Tata Interactive, Trevisto AG, and 
Aperto AG – An IBM Company 

2006 – 2011

Instructor for the Adobe Flash Platform  
Led individual and group training courses on technology and project-related topics for both beginners 
and advanced users, for companies such as Heye (DDB), Carmeq, Strato AG, FRS, and MySpace  

Also developed and designed multi-day course content, tailoring the training to the clients’ individual 
level of knowledge and their desired topics  



Projects  

September 2016

BMW.digital Platform Pitch with IBM
In collaboration with IBM a pitch was made for the further development, international roll-out, and 
supervision of the BMW.digital platform. BMW’s new division BD-4 promotes thinking across silos 
within BMW and is slated to become the center of BMW’s digital ecosystem. In my role as client 
director I prepared and presented a delivery model based on the Scaled Agile Framework (SAFe), 
which detailed a vertically and horizontally scalable, iterative, and dynamic work process 

#Digital Transformation #Agile #Adobe AEM #Automotive 

August - October 2016

Hertha BSC – Digital Transformation
Average attendance at Hertha BSC’s home matches fills only 50,000 of the 75,000 capacity at Berlin’s 
Olympic Stadium. The club’s primary aim was to increase ticket sales through innovative ideas 
generated by a new digital lab. With the help of target-group specific user journeys and pain points, 
the project developed a groundbreaking vision for digital transformation and a blueprint for Hertha 
BSC’s digital ecosystem that included measures that could be implemented quickly.  

#Digital Transformation 

August - October 2016

BMW – Consolidation of Sales and Dealer Materials 
The project set out to merge together BMW’s sales and dealer materials, the related different front and 
backend technologies, new standardized assets and text databases, as well as overarching analytics 
systems and a revamped internationalization process. The goal was to optimize processes through 
cross-silo collaboration and the use of uniform technologies and standards. My role included IT 
project management and the implementation of new standards within the iOS app in time for the 
debut of the all-new G30 BMW 5 series.   

#Digital Transformation #Project Management #Adobe AEM #iOS Development #Automotive 

June - August 2016

DZ Bank’s Merger Microsite 
As part of the campaign surrounding DZ Bank’s merger with WGZ bank, which created the central 
institution in Germany’s cooperative financial network, DZ Bank was repositioned as the “Initiativbank” 
and promoted extensively with the help of a responsive microsite. My role included providing technical 
guidance for the project and translating the requirements – from the ambitious creative vision to the 
technology selection – into concrete briefings for the programming team. 

#Project Management  



June - August 2016

Rügenwalder Mühle’s Content Marketing Platform 
Rügenwalder Mühle sought to enter new lines of business, which included bringing new grillable 
veggie products to the market. The product launch was accompanied by the set-up of a content 
marketing platform. My role in this project was to develop the technical concept and oversee the 
technical project management. 

#Project Management #Content Marketing 

May  - July 2016

Carexpert’s Damage Assessment App
The project centered on rethinking and digitizing Carexpert’s work flows for managing cases and 
documenting car damage assessment. By creating a cutting-edge mobile app and shifting damage 
assessment to users, the claims settlement process was made faster and more economical. My task 
included conceiving, designing, and programming a native iOS app. 

#iOS Development #Digital Transformation  #Automotive 

April - October 2016

KPMG’s Employee Magazine App 
The KMPG employee magazine “eins” needed to be made accessible via mobile devices, but the 
magazine’s sensitive content could only be viewed by authorized persons. My role was to develop an 
iOS app that presented the magazine’s content but only after passing through a secure data tunnel 
and completion of a user authentication process. This was achieved with the help of the MobileIron’s 
mobility service and its related frameworks. 

#iOS Development #MobileIron 

February - Juli 2016

MunichRe - 360° Risk Management App
This project involved creating an iOS app prototype that shows policyholders how to personally 
manage tomorrow’s risks today. The most special feature is that the IoT cloud-based app is 
connected intelligently to objects and devices such as smoke detectors, water leakage detectors, and 
window sensors. 

August - September 2015 

Bavarian State Government’s Environmental Alerts App  
An iPhone app was created that alerts users about natural and environmental hazards such as floods, 
thunderstorms, avalanches, and excessive ozone pollution levels in the German state of Bavaria. 
Users can subscribe to alerts for their location via push notifications. 

#iOS Development #Concept Development 

App Store page  

#Gamification #iOS Development #Digital Transformation #Concept Development
#Project Management #Agile



May 2015 - February 2016

Oral-B’s Personal Brushing Assistant App  
An app was developed that connects Oral-B electric toothbrushes to iPhones via Bluetooth®- 
connectivity. It helps users improve their personal brushing habits and get a bright, beautiful smile. I 
was responsible for developing a prototype for the new product generation and supporting the 
concept team in Los Angeles and the developer team in Berlin.  

#Gamification #iOS Development #Concept Development #Test-driven development 

App Store page  

March - May 2015

Swiss Re - Insurance Management Simulation
TOPSIM, a TATA Interactive Systems GmbH brand, offers corporate strategic planning simulations for 
training and continuing education. One of these was developed for Swiss RE’s upper management. 
My task was to design and program new user interfaces and entry mechanisms for simulation. The 
goal was to ensure that seminar participants didn’t have to deal with confusing, hard-to-use software, 
but could instead concentrate solely on taking decisions in extreme situations, similar to flight 
simulators.  

#Concept Development #Development 

February - April 2015 

Kabel Deutschland’s TV Manager App  
The TV Manager iPhone and iPad app shows users what is airing on television and controls their 
digital HD receiver or digital HD video recorder. This allows them to conveniently record programs or 
series while on the go. I was responsible for developing a program library that pools together all the 
interfaces of Kabel Deutschland’s servers, makes them easily accessible to other programmers and 
ensures high quality standards through test-driven development.  

#iOS Development 

App Store page 

2011 - 2016 

BMW’s International Product Argumenter App  
A comprehensive, multilingual reference tool for BMW dealerships was adapted into an iPad app. It 
includes features such as a kiosk system with comprehensive information on all new BMW models, 
interactive competitor and engine comparisons, and 360° vehicle views.  

#iOS Development #Concept Development #Project Management #Automotive 



2014

Flughafen Hamburg
The website of Germany’s oldest airport had grown over time in response to new developments, so 
the client wanted to reduce the website to the most essential information and make it intuitive to use. 
The project began by using Hamburg Airport’s brand and strategy to develop goals and actions. 
These were then used as the basis for creating a streamlined sitemap, a new design, and a modern 
style guide for the copy. The responsive design leverages OpenText to adapt the website for use on a 
wide array of devices. 

#Project Management 

2014

Osram’s Light+Building App  
An iPad app was created for Osram’s employees to use at the 2014 Light+Building, the largest global 
trade fair for the lighting industry. It gave visitors quick and easy access to videos, product catalogues, 
reference tools with full-text search, and location-based content via Bluetooth iBeacons.  

2013

Rockwool’s Savings Guide App  
An iPad and iPhone app aimed at optimizing sales and generating leads for the insulation 
manufacturer Rockwool. 

#iOS Development #Digital Transformation  #Concept Development 

App Store page 

#iOS Development #Digital Transformation #Concept Development #Project Management
#Bluethooth Beacons



Conferences & Continuing Education 

2016

GWC Conference – Digital engagement conference, Madrid 
solutions.hamburg – Germany’s largest conference for digitization, business, and IT, Hamburg 

2015

NSConference – iOS and OS X developers conference, Leicester 
UIKonf – an independent conference for serious iOS and Swift developers, Berlin WWDC – the Apple 
Worldwide Developers Conference, San Francisco  

2014

NSConference – iOS and OS X developers conference, Leicester  
reasons to be creative – international conference, Brighton  

2013

NSConference – iOS and OS X developers conference, Leicester  
Macoun – iOS and OS X developers conference, Cologne  
reasons to be creative – international conference, Brighton  

2012

NSConference – iOS and OS X developers conference, Leicester  
Macoun – iOS and OS X developers conference, Cologne  
reasons to be creative – international conference, Brighton  

2011

beyond tellerrand – conference on rich applications and web development, Cologne  
Flash on the Beach – international Flash conference, Brighton 
Decoded – German conference on the connection between design and code, Munich  

2010

Flash on the Beach –, international Flash conference, Brighton 
Workshop: “Art of AS3” (James Paterson)  
Flash-Forum Konferenz – German Flash conference, Cologne  
Workshop: “Papervision 3D Training” (Seb Lee-Delisle) 
Workshop: “Beautiful Flex Architectures” (Florian Salihovic) 
OFFF Paris – conference on digital art, web, print and interactive design and motion graphics  

2009 

Flash on the Beach – international Flash conference, Brighton  
Workshop: “Byte Arrays” (Lee Brimelow)  



Education  

2008 - 2011 
Degree in Media Informatics, 
Beuth University of Applied Sciences Berlin  

Additional Skills  

Languages  
German (native language)  
English (fluent)  

Areas of Expertise  
Project management, client guidance, presentation delivery, leadership of tech teams, programming, 
concept development  

Programming Languages  

Software 

Versioning Systems  

Soft Skills  
Proactive, self-disciplined, open to criticism, tolerant, team-minded, conflict-savvy, committed, self-
assured 

Objective-C +++ Python +
Swift +++ Java +
ActionScript 3.0 +++ JavaScript +

Eclipse ++ Adobe Photoshop +++
iWork +++ Xcode +++
MS Office +++ IntelliJ IDEA +++

Sketch ++ Merlin +++

SVN +++ GIT +++


